


SPORTIN ;s & Welsh sports media brand

offering a positive outlook on sports for
consumers, and an ideal advertising tool for
the country's top organisations and brands.
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E CORDINA SETS HIS SIGHTS

“_ON GETTING WORLD TITLE BACK
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THIS YEARS SIX NATIONS -_|-_"'e‘- A
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Ex Welsh Womens Rugby High Performance

We meet Wales We take a look Mr Cricket International Alecs Podcast

rugby’s new ‘King_’ at the new Dylan's gives us thelowdown
of attack to chat Six gym at Celtic Manor on'his new role

Fancy a round Business After Sport: Soak up the atmos- t
Nations

fhi_s. weekend? ‘ Ex Welsh Eootball International phere! Where to
We review the countries Jermaine,Baster talks to us on watch the game this
top golf courses to play. | navigating @ steep career change. Six Nations.

Sportin Wales was launched in 2022 with the aim of allowing Welsh brands and
businesses to align with positive sports news and personalities from Wales.

Using exclusive content, top contributors and relevant advertising, Sportin Wales
provides our audience with content that entertains, engages and informs.
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OUR AUDIENGE.

Through our content and advertising,
Sportin Wales engages adults interested in

sports, health and wellbeing.

Our distribution network of 38 Travis Perkins

stores, South Wales Homes up to a value of
£600k and high-end businesses & sports

facilities reflect our audiences' lifestyle.
60% Ages 35- 55 "

20% Ages 18-35
20% Ages 55 +

70% Male 30% Female Audience
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35,000 monthly readers




It's wonderful to see
such great and varied
sports content In @
beautifully printed
and bound magazine

We're so pleased to be
involved with Sportin Wales!
The product looks great. A
few short months and we've
already seen quality leads
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We used Sportin Wales"  Our brands align so well &

influencer network to the way we're able to work
creatively deliver our on advertorial really helps us
client’s message and cut through. So happy with
they were thrilled. the coverage and response
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CONTENT TO ENTERTAIN, ENGAGE AND INFORM

SEARCH HERE.
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SPOATS = LIFESTYLE =  OUR MAGRZINE  ADYERTISING

ABOUT  GOODIES  CONTACT

WHOE
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SPORTIN WALES
A Positive
Hub For
WNOZ- : — ; Welsh Sport
;:Lelehﬂmigilc Blaze of Glory! . i B o, by

Chwefror 23 February -

Ex Welsh Womens Rugby

High Performance
International Alecs Podcast:
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OPPORTUNITIES.

RUN OF PAPER (ROP)
IMPACT

BESPOKE

LISTINGS

DIGITAL

SPORTIN




ROP - FULL PAGE.

ROP (run of paper) formats feature in all
Sportin Wales editions, ranging from double-
paged spreads (DPS) to half pages and

everything in-between. A legend rE'born

DPS and full pages guarantee large-scale

impact and are great for brand launches, new

openings or product features.

The ID. Buzz What Car? Car of the Year 2023

The DNA of Volkswagen's legendary T1 has been transferred into
the present and the future by the ID. Buzz and he ID. Buzz Cargo.

Contact your local dealership or to arrange a test drive.

sinclairgroup.co.uk A | @

Rate Card 2,000 —
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ROP - HALF PAGE.

ROP (run of paper) formats feature in all
Sportin Wales editions, ranging from double-
paged spreads (DPS) to half pages and
everything in-between.

Our half page format is the perfect solutions | hady, _ RELAND E5%8 ENGLAND
v B L g : | l‘ R A

for brands |oo|<ing to balance budge’r with scale. i ' : FROMedss  WOLSE N From £1045

Dechreuwch

eich taith i fod journey to a

yn iachach healthier you

O Gk o radiad s s gy i e b accs s o
Rate Card 1,000 N Chmegh Ehaiit S btatunmayes s
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IMPACT.

Full Wrap

Print advertising formats don't come
more impactful than a full wrap. An
engaging format that provides a

full brand takeover.

Rate Card 2,500

A format which demands attention
and generates memorability, a
double-page spread places your

brand front and centre.

Rate Card 2,500

Inside Front Cover.

Ensure you brand makes an
impression with our audience with
an inside front cover advert, one of
the first opportunities they see as

they read.

Rate Card 1,900
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IMPACT.

nside Back Cover.

As with our inside front cover, make
a lasting impression on our readers

with the inside back cover slot.

Rate Card 1,700

Outside Back Cover

One of the most coveted advertising
spaces in print, combine the impact
of full page with the premium

positioning of back cover.

Rate Card 2,200
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BESPOKE - ADVERTORIALS.

If your brand has more to say than a full-page

. MOTQRS

MOTOR OF'
THE MONTH

THERE IS A GENUINE BUZZ ABOUT

can offer, or if you have a view-point that

5 AND IT IS BEING CREATED

deserves to be heard, then our advertorials

ENUINE BUZZ ABOUT
ARRIVAL AT SINCLAIR

offer the opportunity to engage with our

SEM ANMD VAN CENTRE
OMS AND IT IS5 BEING CRE2
RN-DAY INTERPRETATIO
MANUFACTURER'S MC

audience through longer-form written content.

Bridging the gap between an advert and

editorial, advertorials provide in-depth branded
Subtle brand

content, and presents itself as more "natural”
tags throughout

than a traditional ROP advert.

o ISTED v
~owork of public chary,
a domestic wallbox — it
alf-an-hour to top up from 5%

The longer format enables brands to provide

detail and selling points that normally couldn't

To find out more or to arrange a
test drive, please visit
www.sinclairgroup.co.uk

be featured. As advertorials are a less intrusive
form of advertising, readers are often more
receptive to the advertising contained within

them.

Rate Card 2,500

BY A MODERN-DAY INTERFRETATION OF
OME OF THE MANUFACTURER'S MOST

ICONIC MODELS.

| he DMA of Volkswogens legendary

T comperan that debuted n the

W50s has bean tonsfamed into the
present ond the future too for that mot -
ter by the ID Buzz = the Bectnc Wehids
with Ev-anting’ nduding O oomimersa
siling in the shope of the ID Burz Cor-
g This oll-dectnc model B functonolly
desgred and fuly-equippad far the age
of eectomobiity whsther you opt for the
fomily-friendly, five-seater people comer
for those weekend brecks and lesure trips
or the tough and treess won thot mas-
tes the Monday to Fridoy ond eases your
working week
Huge mtesst has baen genarated by ths
vary versotbe Vollswogen ond not only
across South Wales, Almost 27000 ordes
wene sacumd wordwide by the end of
2002 despite the dynamec ID Buzz double
act only griving in showrooms oround the
ghabe last autumn

The newcomer hos olso omossed planty
of acdaim in the LK after winning o mul-
titude of awards from respected putd
ootons and orgonsotons such of What
Van?, Top Geor and corwow As well as
beang nomed Internaticnal Van of the Year
2023, the 1D, Buzr drowe away with O poir
of prestigious tithes from Whot Cor? = not
onty Bast Lasge Bactne Cor but also the
overall Cor of the Year 2007 as it was so-
uted for combining the procticality of an
MPY with the comifort and refinement of a
pramium SLUV and tha oW runming costs of
an Secnc veaCha

The udges enthussed “The = a oo that
you can buy with your heod and your
heart, then = ane thot doesn't fit neathy
o an estabished baox but which is ol the
bttt for this. bn ghart, it vy T Gomes
onmore thon anyother model lounched in

o | r—

thie past 12 manths”

The wweling of the I Buzz marks
Voliswooans antry Nto O e maroat
segment ond in doing so o sign that it is
pcking uo the pace of ts dectnc com-
pokgn N all vehicks cossss a8 part of its
ACCELERATE steategy. By 2030, ot least 70
per cent of its sokes nEunps 5 expectad
o be pusly elactnc cars which equates to
mosg thon a millon vehicles

Az s sales figues and trophy houl
demonstoate, the 10 Buzz s cartainly win-
"I"'IID paopie over with its ponache, D-F.'"fﬂ"—
mancs and practicolty:

Balonding the design oesthetic of the
famed T1 with o jutwistic ok ond fesl

fit for the electnc eg, the ID Buzz 5 un-
mestokably Volswogen The V-shapsed
rood and lange, prominant VW ogo kend
a chorismatic oppearonce 1o the Tont,
whie a kght stip ks the heodompos
which, ke ol I models, are LED to further
distinguish its kantity

Bosed on Vakswogerns versotbe madu

or @lectric drive matrix (MEE) and with a
whesliooss ust shy of threse metes, the ID.
Buzz s &0 centmetras longer than the T1
but i3 hormonioul DREOTBons ansue for
superior ogndynomics — porticulody im-
portant 0 this day and age for the =fi-
cancy of an aeectre vehcle

WALES



BESPOKE - SPONSORED CONTENT.

RTIN features several content pages which

are available for sponsorship including;

« Rugby,

e Cricket,

e Football,

. Golf,

e Running,

e Fashion,

e Nutrition,

e Travel,

o Featured sport,

e Disability sport and

« Rising star.

Sponsorship of each section includes 'sponsored
by "your brand™ messaging, tags for your social
pages within any social content around the
sponsored section as well as bespoke

advertorial opportunities.

Rate Card from 2,000

RUGBY NEWS SPONSORED BY

A
W

WRU

"Alternatively the WRU's official supporte’
exchange platform, in partnership with ~
Unique, provides a service where s

-a safely access and exchan~

Branded top and

bottom banners

RUGBY UNION ¥

February 2023

WALES

TICKET SALES

STRONG FOR

2023 SIX NATIONS SERIES

Englund game sold-out within just a few

hours of public sale, Ireland set to follow.

The nation’s appetite to watch Welsh
international rugby in Cardiff shaws no signs
of abating. After the post-pandemic bounce-
back for the Autumn Nations Series 2021 -
which was the best attended series since 2008
- rhe opening Fise!urz,- of the autumn
campaign in 2022 looks set to complete o
hat-trick of sell-outs for the season ahead in
a matter of weeks.

The best attended autumn series of all time
was in 2008, when three matches (against
South Africa, New Zealand and Australia)
sold-out in the year fo||uwir|g Wales' second
Six Mations Grand Slam of the modern era -
the fourth match against Canada reached
59,326 meaning 281,695 tickets were sold
across the four games

“The appetite for Welsh international rugby
tickets is as strong as ever and we take great
care to ensure we have samerhing for
everyone across all available matches
throughout the season,” said WRU

Commercial and Legal Director Rhadri Lewis.

"We have frozen our lower priced tickets at
£40 in the Guinness Six Nations and we are

proud to offer a full range of experiences for

V'Ii rugby fans at Principality Stadium,

THE APPETITE FOR WELSH
INTERNATIONAL RUGBY TICKETS
IS AS STRONG AS EVER"

O‘ course, as we UIWGYS stress, U” procetds
from the sale of international rugby tickets
are fed directly back into both the
professional and community game in Wales,
so we must thank our fans for supporting
Welsh rugb',r in a very direct way as well as
For turning up in goqd VOICe Of mokhdoy.'

The Welsh Rugby Union always recommends the

best place to buy international tickets is from your

local rugby club, but remaining tickets are
available from wwwwalesftickets with all proceeds

received fed back inte the game in Wales

Supporters wishing to purchase hospitality for
Guinness Six Nations 2023 fixtures against
England (limited availability) and Ireland should
call 02920 822041 or for general information visit
WRU.WALES/VIP.

Official off-site hospitality packages are available
via Events International and Official Travel
Packages are available through Gullivers Sports
Travel. For Purkgnle Hotel Bed & Breakfast
packages, please visit the Parkgate website.

“Supporters who have missed out on the tickets

they want still have the option of accessing
official WRU hospitality for all of Wales” hame
matches in the season ahead,” added Lewis.”

RUGBY NEWS SPONSORED BY

"Alternatively the WRU's official supporter
exchcnge p|r;|hcarm, in portnership with Seu!
Unique, provides a service where supporters
can sofely access and exchange genuine

match tickets.”

The Welsh Rugby Supporter Exchange is the
official e:ﬂ:i‘lunge platform of the WRU. The
p|ﬂl{¢rm allows supparters whe can ne |0nger
attend Welsh rugby events at Principality
Stadium to sell their tickets legitimately
through o sofe, secure and fully verified
marLcip|nce, mare infe here
https:/fwwwwruwales/supporter-exchange-
platferm/.

Guinness Six Mations 2023 Fixtures

Wales v Ireland
Saturday 4th February 215pm

Seotland v Wales
Saturday 11th February 4.45pm

Wales v England (seld-out)
Saturday 25th February 4.45pm

Italy v Wales
Saturday 11th March, 215pm

France v Wales
Saturday 18th March, 2.45pm

WALES



BESPOKE - INSERTS.

If your brand has a product you'd like to get
into the hands of your consumers, our insert
format offers an opportunity to provide
samples for fragrance, skin care and hair care

to our audience.

Additionally, inserts are great if you have a
discount code or event to promote, and you'd
like the audience to keep a hold of this

information.

Rate Card from 1,500 per 20,000




EXCLUSIVE OFFER PARTNERS.

Our Exclusive Offer page is a cost-effective
way to promote a new offer, upcoming event, or
discount code to our consumers. The banner
style advert provides the opportunity to
promote your content to our targeted group of

readers, driving them to your website or event.

Brands in this section need to align to Sportin
and its' audience, delivering real value for our

audiences as we grow.

Februorv - MN
WALES

;?\:]er Unlock 10% off your first order
cbd Use code FIRSTI10

Visit fourfive.com to redeem. Terms & conditions apply

Free watch health-care check WN

Visit watchesofwales.com for details. Terms and conditions apply.

Watches of Wales

et 112023 six Nations Kit Available Now!

| V/ GUINNESS &
sIX NA{T{ous . Receive 10% off with purchases over £50

Terms and conditions apply.

@ Free mini-valet with a service

Visit sinclairgroup.co.uk for more details.

SINCLAIR GROUP

;O
I " - . : i — .- =
H Gin Distillery ffou
H !Ir I . EE -1. H “
HENSOL CASTLE RECGW'E[-!EQ.L,’ ) :
D | o - -

Custom Fitting with any club purchase
Visit americangolf.co.uk to find your nearest store

Terms and conditions Epply.







